T™ garage’ word of mouth ke 1 ses case atusles?

or go to www.tgarage.com.au/casestudy

why word of mouth?

Did you know that 79% of brand growth awareness
is explained by the level of positive
word of mouth around your brand? consideration

A trusted message via WOM can
inform and persuade to move
consumers down the funnel to trial

™
why | *T~ |garage word of mouth?
Consumer Profiling

) o (e ® Every influencer has a personal URL

Allowstyou T and invest Vibe Vlllage to capture their brand experience with
against your VI consumers. Our hub... where consumers photos, videos, blogs.
Highly scalable... start with experience brands and share the Each personal URL is enabled with
thousands, reach hundreds of Vibe with others. Often involving real sharing tools... MMS... social media.
thousands persuasively world product trial

. N We manage this engagement for you
Fractal profiling targets consumers Vibe Agent
based on: ; ; f
1. Brand Advocacy ;hyswaldanc; \_/n;tlual pals§-gp .\g'thl
2. Social connectivity and ousands of influential individuals
3. Communication Skills Ideal when:

e You have a remarkable
product with true POD

e Getting the word out on a
new product

Vibe Parties
Take your brand to thousands with
national in-home events

Ideal when:
*® Big burst launch events Each influencer feedback
* Education/information is important conversation reports as they
Prodlsypslyconaumsdas - doigs hebrard i, o
Able to locate consumers with a part of a "sharing" occasion, i.e. engéger¥1ent as we respond to them.
particular category consumption mothers groups or entertaining/
and brand repertoire. socialising
e Socialising
You have behaviour ‘
Yau e see this! amongst [ .
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s demographic e T '
e o Vibe Insights Kodak AE=E=S

Establish a VIP consumer panel O_i:,—_-._‘_ - GI"
to pretest and even develop rivin
advertising, promotional and pH I ll ps

packaging concepts and many more....




