
    
 Case Studies: qtags text  

   
   
   

qtags text makes any advertisement instantly interactive & stickier --  
   

qtags text is a 'keyword' text to short-code program.  You choose the 'keyword', like 
toyota, or vzw.  
On advertisements (print / broadcast), you display the 'keyword' and the text to shortcode 
78247 [q-t-a-g-s- on the dial]  
You display a call-to-action to get your audience to text the 'keyword'.  For example; " To 
be sent info about our next job-fair, text 'job' to 78247 "  
The ad's audience texts the keyword and gets information via text message instantly  

   
This billboard is using a qtag keyword 'carter' and is now interactive, sticky and mobility (on-the-
go) friendly:  
   
   

   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
qtags text leaves the advertiser's message footprint in two places --  
   

on the customer's mobile phone via an instant text message (reply is specified by the 
advetiser and can be updated anytime, realtime)  
in an inbox created and stored for each texter; this inbox stores all texts sent to 78247 
and is a place where the texter can retrieve a landing page link to the advertiser  
if you have not yet experienced the qtags inbox - do so now - this online footprint is very 
powerful; campaigns experience 20-60% click-through and this is a great value-ad to the 
mobile phone reply.  go to www.qtags.com and create a login to see your inbox  
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qtags text helps you measure the response to the advertisement --  
   

all qtag words are monitored 24/7 and have a live performance link that shows the volume 
of texts, originating area code, day and time texted AND the % of texters who visit their 
text in their qtags' inbox and click-thru to your advertiser's landing page  
Here's a quick overview: how-to-read performance reports  
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qtags text is off-the-shelf easy to add to a campaign, yet can can be used to enhance / 
support even the most robust Marketing Communication strategies --  
   
   
Add the qtags text call-to-action on any type of media; print / digital online / OOH / broadcast:  
click here to listen to a super example of a radio spot using a qtags text call-to-action   
   
Recommended uses of qtags text:  
 
Bookmark / Message Retention - 
 
Make it easy for your audience to remember you and/or bookmark specific information.  If they 
see you ad - don't rely on them 'remembering' a web-site -- give them a text to keyword and 
you can be sure that the ad is bookmarked in two places (on mobile phone & online in the 
inbox). 
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Incentive Interaction to Increase brand awareness  
   
Tampa Bay Times is using qtags text to ask readers to vote for their favorite local band.  The 
Times displays the vote results (real-time) on a website.  This was easy to setup; qtags created 
9 words (each band has its own keyword) and then supplies the Times with a live XML feed.  
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Reward and Build Loyalty  
 
 
Use the qtags text call-to-action to deliver a reward to your audience.  The reward can be a 
special discount, or news, or hot tip.  In this example, Red Robin delivers a coupon to those who 
join their VIP club.  The coupon is housed online at a mobile friendly site, but it can also be 
delivered right to the phone.  (see Baymont Inns example above). 
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Build a Vested Community and/or Deliver Information via alerts 
   
Use qtags text to build a community to whom you can send updates / news via text message 
alerts.  In this example ENVY magazine (Houston / Dallas) tells their readers to text to join the 
alerts group for their city.  This permission-based group then is sent weekly-ish updates with 
news about parties, special advertising offers and VIP invites.  Because ENVY only sends relevant 
information, and does so sparingly - they have earned the trust of this community and have built 
a group of thousands who eagerly await more news! 
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Create Excitement at Events (like Trade Shows or Job Fairs) via an Instant Win 
 
Use qtags text instant win service to create excitement & buzz at private events like job fairs and 
tradeshows.  Invite your audience to text to win a special door-prize; win can be instant or 
delivered to specific nth texters at a specified time/date.  Accenture uses this at all university 
recruiting events and at regional job fairs.  In the example shown below, Handmark Software 
used qtags text to deliver a door prize & create quite a buzz at their booth.  
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Add Reach to Promotions like Contests 
 
Use qtags text as an alternate way to enter a contest or sweepstakes.  This increases the reach 
of your planned promotion and gives people an instant way to enter or directs them to the web-
site to up participation rates. 
 
In this example, Onlinetickets.com displayed a call-to-action to text 'spring07' to enter a 
contest.  This helped their advertising break-through the clutter at Spring Break.  
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Regionalize Advertisements for City Specific events like job fairs city events 
 
You can lease a keyword for a long period of time and then assign it to a different city campaign 
each month.  Verizon Wireless is using the same word 'myjob' to help promote hiring programs 
at call-centers across the country; and using it for a month in each appropriate city.  For 
example, the word 'myjob' promoted a hiring program at a Charlottesville VA call center in March 
and is now supporting a hiring program in Houston during April.  
 
Fidelity Investments also uses keywords in a regional way -- using words like 'triangle' and 
'gopack' in their North Carolina hiring efforts in the RDU Business Journal and Raleigh News & 
Observer and other words in Massachusetts and other regional areas.  They also choose different 
words per hiring type, using 'techjob' for technical positions. 
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